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Introduction

If you want to rank on top for Google, Yahoo!, and other major
search engines, you'll need more than just plain luck—you’ll
need the exact road map used by those who have already
achieved the top positions for their website(s). That's the
purpose of SEO Made Simple—to provide you with a simple,
easy-to-follow road map for achieving top search engine
placements for your very own website.

When | started out in Internet marketing, no one was able to
show me how to achieve the results | was looking for. New to
Internet marketing, the prospect of reaching the #1 position on
Google, or any other search engine for that matter, seemed
next to impossible. Of course there were marketing gurus and
tons of Internet marketing products that offered “amazing
results,” and | tried lots of them. In the end many of these
online products didn't live up to expectations. While trying to
implement the advice given, | spent thousands of dollars
creating and redesigning websites only to find that there was
no single solution for getting top placements.

Although discouraged | never gave up. | knew that in order to
be successful online, I'd have to increase the natural search
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engine placements for my website. Through a good deal of
hard work and persistence, | discovered the search engine
optimization secrets I'm going share with you in this book. Now
that I've achieved total search engine optimization success
through years of trial and error and learning what truly works,
I've decided to provide this information to as many individuals
as possible seeking online success.

Despite popular belief, you won't need an advanced degree in
search engine optimization or years of experience in website
development to improve your search engine rankings. All you'll
need is a desire to have your website ranked #1 on Google and
a willingness to follow these simple yet highly effective
techniques.
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How This Book Is Organized

In thinking about all of this information and how to present it,
I've decided to organize this book into two main sections: On-
Page Optimization and Off-Page Optimization. Each section is
designed to help you understand and implement the same
techniques I've used to achieve top search engine placements.

Section 1: On-Page Optimization

The first section is your introduction to fundamental search
engine optimization (SEO) techniques. On-page optimization
covers everything you should do when developing your website
and web pages. Don't worry if you've already spent money on
designing your website or have limited knowledge of HTML or
even website development itself. Once you know these
techniqgues and understand how to use them, they can be
applied in just a matter of minutes to any new or existing
website.

Surprisingly many of these techniques are overlooked by 98%
of all Internet marketers and those who are attempting to
improve their search engine result placements (SERPS).
Search engine result placements refer to the position of your
website’s link on the search results page of Google and other
major search engines.

At the end of this section I'll provide a summary of the most
important points covered in regard to on-page optimization.
You can use the summary page for quick review or as an
ongoing reference.
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Section 2: Off-Page Optimization

The second section focuses on external factors that impact
your Google ranking. These techniques are the most powerful,
most effective techniques for improving your search engine
results. In this section we’ll discuss off-page optimization and
I'll reveal the very techniques | use on a daily basis to increase
website popularity, a key factor in Google optimization. After
applying these techniques in combination with section one,
your website ranking will literally begin to skyrocket toward the
top of Google and other major search engines.

It's important to note that | cover off-page optimization in the
second section of this book because without on-page
optimization factors being implemented correctly, your website
can never achieve top placement (okay, nhever is an
exaggeration, but it would take much longer and require greater
effort).

At the end of this section I'll provide a summary of the most
important points for quick reference.

Section 3: Appendix

The final section of this book contains some general
information to keep in mind when embarking upon your SEO
efforts and some helpful resources including an SEO glossary
and checkilist.

SEO Made Simple provides exactly what you need to begin
your climb to the #1 position on Google, just like | have for
many of my websites. As each page unfolds you will learn the
most powerful techniques for search engine optimization.
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The Beginning

When | started learning about SEO | really didn’t know where to
begin. And like most stories of challenge, | was at my ropes
end—I had tried everything. After many sleepless nights, nearly
$20,000 wasted on website development, and a lack of results,
| was tired, frustrated, and broke.

In an effort to move forward, | began spending many hours
researching and learning some of the techniques that #1
ranked websites were using. | began experimenting with these
techniques, applying them to my own website. | was truly
amazed when | reached the top of Google for specific keyword
phrases in such a short period of time. These findings resulted
in what | am now calling the SEO Made Simple method. My
focus was—and still is—Google because it garners more
search traffic than any other search engine.

Shortly after | began applying these techniques to my own
website, | quickly went from being on page 10 in Google for key
search terms to the top of the search engine results
placements (SERPS). Although search engine results vary from
time to time, all of my keyword searches show my website on
the first page of Google, and many of them are in the #1 or #2
position.

Did you know?

According to recent studies, the top three natural search
results on Google garner more than 60% of all search
engine clicks!
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After spending many late nights applying the SEO techniques |
learned, | found faster, more efficient ways of getting results.
These optimization techniques saved me valuable time and
money, making the process much easier and faster to
implement. I'll be sharing all of these techniques with you in the
pages that follow so you can avoid wasting endless hours on
manual processes that can easily be automated.

As a quick aside, let me show you the results I've been able to
achieve with the SEO Made Simple techniques I'll be teaching
you. Search engine optimization is all about optimizing your site
for a given keyword. Keywords are simply the search terms
you enter into Google or another search engine when looking
for something on the Internet.

Some of the keywords that I've optimized one of my websites
(MarketingScoop.com) for include: free marketing articles,
marketing blog directory, and marketing expert. Even though
these keywords are considered highly competitive, I've been
able to achieve top placements using the techniques I'll be
revealing in the first two sections of this book.

See my results below. They are unaltered screenshots from
Google. Alternatively, you can simply visit Google and type in
the keywords I've mentioned. Please note that Google SERPs
can change on a regular basis.
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That's my website,
Keyword: free marketing articles ranked #1 on

Google

Google w s

IMewd View and manaige

Free Marketing Articles | Marketing Articles
Free marketing articles provided by MarketingScoop. Our free marketing anticles are
written by marketing experts.

marketingscoop.com/articles. htm - 44k - Ca

- Similar pages

ArticlaCity.com - Free A Tee Articles for ...

to AricleCity.com - your one-stop source for free articles. ... Internet Marketing In South
Adfrica By: Derek Robson Part 1 This article is written from my

wear, articlecity. com/index shtrml - 35k - Cached - Similar psues

Small Business Marketing Ideas and Best Practices
Introducing My Private Collection of Highly Acclaimed Marketing Articles, YWhich Contain
Little ... How to Get Free Media Publicity on Mational Tel |s|nn
wairwr. marketingbestpractices. com/articles. htrm - B5k -

Free VWebsite Marketing, SEO and VWebmaster Articles for Reprint

We have written several articles. This might not come as a surprise, but it is good news for
you, because you are free to republish / reprint any of them, .

wi. s 0-wiiter. com/reprint/articles. html - 26k - Cached - Similar pages

Free Internet Marketing Tips / Articles
Free internet marketing and search engine optimization tips to read, or republish in your web
site, newsletter, or ebook, on the condition that you agree to ..

wanw. mikes-marketing-tools. com/marketing-tips/ - 31k - Cacher

Results 1 - 10 of about 205,000,000 for free marketing articles.

Sponsored L

MSMNE Money RSS F
Get MSNE Money Artich
Stay on Top of Finance M
Money MSM. com

Free Marketing Artit
Read About the Latest M
Trends & |ssues. Subscri
wearw. HighBieam. com

Miteclub Advertising |
Advertize Free or Inexper
Sell Mored High profits

wh. nightclubmarketing

Articles for Free

Wi AMazines. com

Looking for Free Arti
Get Free Reprint Article:

Weh Site Fzine nr Rlnn

Thousands of people are searching the Internet each and every
day for marketing related articles. Not only do | rank in the #1
position on Google for “free marketing articles”, but also find
myself in the top three positions for the term “marketing
articles.” So whether you're looking for free marketing articles
or  marketing articles, you'll  find my  website
MarketingScoop.com.

www.myseomadesimple.com 15



Keyword: marketing blog directory

H Search } Advanced Search
P

Google |marketing blog directory

Mew! Wiew and manage y

Weh Results 1 - 10 of about 67,100,000 for marketing blog directory. |

Tip: Save time by hitti

arketing Blog Directory | Marketing Elogs
The marketing blog directory is the largest source of marketing blogs. Search our
directory of marketing blogs. Add your marketing blog for FREE

whiry. marketingscoop. corm/marketingblogdire ctory htm - 18k - Cached - Similar pages

Elogs - Blog Flux Blog Directory
Directory of blogs
news, resources, tactics, business blog marketing and 5. ...

dir.blogflux com/cat/marketing htrml - 83k - Cached - Similar pages

rch engine

Internet Marketing Elogs Directory - Blog Search Engine

internet marketing blog directory ... E-marketing blogs and blogging sites in the indesx :
269 ... Directory maintenance: Link Exchange Software.

emarketingblogs.com/ - 9k - Cached - Similar pages

Keyword: marketing expert

Web meges Video PMews Maps Desblop moses

Sponsored L

Blog Marketing
Strategy, Development,
Reporting & Mgmt. Lear
ScoutBlogging.corm

Marketing Director
Get Unlimited Access T
Prafiles For All U.S. Bus
weny selectory.com

Google massees (5om) e
Web Rewulte 1- 10 of sbout 72,500,000 for marketing sapen 013 52

rerreTWarkating Expert | Marketing Sacrals
Acu!s: won of inemat masketimg contend and secrets, 1ocks, and resouss submitted and
rinbwed by marketing axperts
v fialkatlngaooep comd - 168 - Ciched - i o

Internet Marketing
Mikp i the Eddor of Wke'y .lII.IHm] Tooks, I"a Ipading ressars sibp for the vy besl infeenat
marketing 1ools

e v -l o i Dols. comPeig-mdop bimd - 208 - Cachied - i3
Panmy C. Sansedan, Panmy Sanseyian, Literan Pulslieisis Book ..

* . By baam o Aathor Blarketing Expants babee in my woek and @ shows with {hair
axiracednary oot 10 po ar'\-all i | coasldal b l:-'-lmd bittis ...

e el gepart o - X6 gohesd - QR

[nternat Marketing Expart
temacula wel design rvarside covona nfermet enarketing snd Wb site prometion hedp for
rnullerbg I :rﬂlllr'\-uﬂr.rn o home I:usm-: on IhrWL-:- and website
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World Class Expads
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Cong £ Spaaker
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M Jarsey
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The best part of SEO is that | don’t spend a single penny on
Google Adwords or any other type of online advertising. Why
would 1? I'm getting all the traffic | can handle from the #1
placement on the largest search engine in the world—Google!
Other keywords I've focused on include marketing articles,
marketing service providers, and who's who in marketing. Feel
free to check out my rankings on all of these keyword phrases.

Here are just some of my traffic statistics, a direct result of
being ranked first on a variety of search engines. The best part
about organic search results is that once you're in the top three
placements on Google, the traffic just rolls in.

Monthly Report

]

B 57,000

:-: ||

1]

a3

o 45,600

@

[l

g.\n Jd 200

2

o 22,800

[=] |+

h 11,400

o

£

= 0

= T Ty Ty Lo (Vn) o o LV B Y ] - - - r- r- r- (un]
Ce R e e D e R = e e e e T = = B =
e e = o e e = o o =
(] (] (] (] (] -1 -1 {8 [ N | (o] (o] (o] (] (] (] (]
)] L L o TR = =) L L e TR ] )] L L =)
— i i i [ m i (] [ [&] m i i i
3 = = i L = = Lo B v 13 L = 3 = = i
- = = = T - = = o } 163 - = = =

(nl L = = [n] L — = (nl L .
s 5 = Lt 3 = s 5 =
Honth

www.myseomadesimple.com 17



I've reached top placements on Google with a basic
understanding of SEO and SEO-related tools that give me an
unbelievable edge over the competition who are trying to
optimize for the same keywords and, in most cases, paying for
their results.

Before we cover on-page optimization let's begin with a brief
overview of the Google search engine.
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What You Need to Know About Google

Google is the biggest search engine—make no mistake about
it. Global Internet information provider comScore, Inc. provides
information on Internet traffic. According to comScore Media
Metrix, using their gSearch service, which measures search-
specific traffic on the Internet, Google sees more search activity
than Yahoo! (#2) and MSN (#3) combined.

Below are figures about searching from comScore that were
released to the public in the first half of 2007. The pie chart
below shows the percentage of searches done by U.S. web
surfers at home, work, and universities that were performed at
a particular website or a network of websites.

Source:

Others: 3.4% Ask: 5.4%
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These figures are search-specific but not necessarily web
search-specific. For example, a search performed at
Yahoo! Sports would count toward Yahoo!'s overall total.
Also note that some companies own more than one
website. This means searches at different sites may be
combined into one overall figure for the company's entire
network. Here's some additional information:

e Google: Shows searches at any Google-owned website
such as Google.com or Google Image Search.

e Yahoo: Shows searches at any Yahoo!-owned website
including AltaVista, AlltheWeb, and Overture. May show
searches at some Google partners that show Google's
domain in the URLs of their search results, such as
Go.com.

e MSN: Shows searches at any MSN-operated website
such as MSN Search.

e AOL: Shows searches at any Time Warner-owned
website, including AOL Search and Netscape Search.

e Ask: Shows searches at Ask and any site within the
Ask-owned Excite network, including Excite, iWon,
MyWay, and MyWebSearch.

e Other: Shows searches that occur at other search sites.

Google PageRank Algorithm

What makes Google unique compared to other search engines
is its unique website ranking algorithm, also known as Google
PageRank or Google PR. Named after one of Google’'s
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founders, Larry Page, Google PR is symbolic of the SEO
industry.

Google PageRank defines the weight, or level of importance,
that Google places on a given web page. I've heard many
people try to describe Google PR in various ways, but | think
the simplest way is in the form of a voting system of sorts.
What's different about Google is that the search engine is
based on a huge voting system where websites vote for one
another. How do they do this? Each link one website places to
another website serves as a single “vote.” Seems pretty simple,
right? The more votes, the more important the website and the
higher it appears in the search results. Well...sort of, but not
exactly.

You see, in this election, not all votes are created equal—some
votes hold more weight than others. For example, if a website
with a Google PageRank of 7 (PR7) places a vote for a new
website, that vote theoretically counts more than a vote from a
website with a Google PageRank of 6 (PR6) or lower. So votes
from different voters are weighted differently.

Said another way, it's not just the vote you're looking for—
you're also looking for a vote from the “right” person. In this
instance, the “right” person is the website with the greatest
influence (identified by a web page’s Google PR). As a result,
you're sometimes better off generating fewer links from sites
that have a higher Google PR than many sites that have a low
PR or PR of zero. You can determine your own website’'s
Google PR by downloading the Google toolbar at
http://toolbar.google.com and selecting the Display Google PR
option.
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http://toolbar.google.com/

Once you load the Google toolbar, you'll be able to view the PR
of any site you visit. The Google PR indicator can be seen on
the right-hand side of the following graphic.

CC).JSIIE v | |G search - C."j @ ﬁ - M - * lmEle PageRank

In addition to the Google PR indicator, when moving your
mouse over the graphic, text will appear that says, “PageRank
is Google’s view of importance of this page (8/10).” You would
then refer to the webpage as having a “Google PR of 8”.

Google Webmaster Tools Available

Google is one of the most innovative companies on the planet.
They actually want you to succeed. Why? Because they exist
to improve search. To support this mission, Google has
developed a number of tools you can use to “improve” your
online search experience and website.

| use the term “improve” lightly because the tools do a lot from
a diagnostic perspective but don’'t do a whole lot when it comes
to increasing your SERPs. Visit
http://www.google.com/webmasters/ to view these tools. The
Webmaster's area on Google is referred to as “Webmaster
Central” and is displayed on the following page.
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http://www.google.com/webmasters/

(11 Qf 131[: Webmaster Central

N Site status wizard c.. Google's blog for webmasters
Find st whather your s8e 18 cumantly beng mdesed by Googhe The latest naer and iz on baer Google crasiy and indeses wobates

— Webmaster tools {including Sitemaps] i) Google's group for
Gosght's crawing wnd indwring of your websie - Tk wih, nesters and shan

3 T wihs yonr Sabiow webmasters and thate yout fredbach with us

If your website is new, | would advise registering at Google and
using the Site Status Wizard tool and even submitting your
content to Google via Google’s Webmaster Tools to begin
collecting valuable information about your website.

Once you've accessed Webmaster Central, you'll be able to:

e Get Google's view of your website and diagnose
potential problems. See how Google crawls and
indexes your site and learn about specific problems that
Google is trying to access.

e See how your site is performing. Learn which queries
drive traffic to your site, and see exactly how users
arrive there.

e Share information with Google to help them crawl
your site more effectively. Tell Google about your
pages: which ones are most important to you and how
often they change. You can also let them know how you
would like the URLSs they index to appear.
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Now that you know about the world’s largest search engine and
the tools they offer, it's time to start improving your website's
Google ranking. These technigues can also help you improve
your search engine rankings on Yahoo! and MSN. However,
after applying the techniques revealed in SEO Made Simple,
you will see the most dramatic improvements on Google.

For the complete copy of
SEO Made Simple, visit
Amazon.com.

Now available for
only $14.95
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